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"Where do we go next?"

Attacking the next step of your marketing journey can
be daunting.

Your competitors have teams both in-house and at
the agency level. 

It's not an unrealistic advantage, it's drawn from having
money in the bank from years upon solid years in the
books. 

Simply: they can afford to flood every major media
outlet with advertising because they have it to
spend.

You've just finished your project.

You've just completed what you feel IN YOUR BONES is
the best thing you've ever made.

Now, how do you get the word out?



Maybe you have the skills and time to strategize
and execute successful marketing plans AND create
dynamic art.

That's rad.

More than likely, you're great at one and just dabble
at the other. Trying to do both can cost you in many
ways -- don't let your ego lead the appraisal of your
skills. Admit when it's just not "your thing."

But, you are desperate and hungry and that's good.

We all start there but you've come to the realization that
you need help.

Well, let's go...

...

...But first, I did promise you'd that I would tell you
what BEAR was, didn't it?



To get there, you need to:

ANALYZE the market. Everyone strives to make the art
that they want to make, which THEY SHOULD, that’s
what makes it authentic, but where does it fit in for
consumers? Where does your vision meet their desire?

DESIGN a strategy that meets consumers where they
live. Find partners that can build personas that match
your targeted viewers and essential advocates.

BUILD a marketing program of value. This doesn’t need
to be something of HEFT. It needs to have SUBSTANCE.
What would your consumer want? Build something
really cool, especially simple and irresistible.

DELIGHT. At any and all levels, word of mouth is going
to be a big part of your success. If you’re just starting
out, you’ll need it even more. Work smarter, not harder, 
especially when time is limited.



What is
BEAR?

 



Brand Awareness is "consumer recognition of a
product by its name." Gaining this for your projects
means that eyes are on your work early and often. It
doesn't just mean wins today, but bigger successes
down the road as well.

Engagement means that we get people interacting with
your brand's points of presence. Having these
conversations, transactions, and even shares, likes, and
followers, will spread the word about your work fast.

Activation is the process by which these engaged
consumers are targeted for new content or marketing
materials in a manner that brightens moods and creates
enthusiasm.

Retention sounds like it means "keeping them around,"
doesn't it? Well, we've already raised the stakes and
made people aware of your project, they're interacting
with the project and are being to consume and
evangelize on your behalf. We want to delight them with
unique exclusives to retain their advocacy.



Brand is more than just a name or logo. It's the face of
your company, and it should reflect your values and
vision. That's why brand awareness is so important. It's
the first step in getting people to engage with your work.

If they don't know who you are, they're not going to
care about what you're doing. But if you can get them
to take notice, then you have a chance to make a lasting
impression. 

And that's what brand awareness is all about. It's about
getting people to see your work in a new light and start
to see you as a trusted source for quality products and
services. 

It's the foundation on which all 
great brands are built.



Brand Awareness



If you're not aware of your brand, then you're not doing
your job. Awareness is "consumer recognition of a
product by its name." Gaining this for your projects
means that eyes are on your work early and often. It
doesn't just mean wins today, but bigger successes
down the road as well. 

So what's the secret to brand awareness? It starts with
having a clear brand vision. Define who you are and
what you stand for. What are your core values? Once
you have that figured out, everything else will fall into
place. From there, it's all about execution. 

Get your brand out there in front of as many people as
possible. Use every channel available to you - social
media, PR, advertising, events, etc. 

The more people see your brand, the more likely they
are to remember it the next time they need something
that you offer. So start raising brand awareness today
and set yourself up for long-term success.



The first step to improving your brand image is to be
authentic. This means being true to who you are and
what you stand for. It’s important to stay consistent with
your message and imagery across all channels, from
your website to your social media platforms. Your
audience will appreciate your authenticity and will be
more likely to trust and engage with your brand.

This will impact all elements of your persona's
involvement with your brand because trust is tied to
emotional feelings that subconsciously steer
purchasing habits. Showing that you care about your
customers and their experience with your brand will go
a long way in building a positive reputation.

Don’t be afraid to be creative with your marketing and
branding efforts. Jump up and be clever. That's what
this is all about. This is a great time to stand out from
the competition and get noticed by potential
customers. Think outside the box and come up with
unique ways to promote your brand while still staying
true to your voice (or even defining it).

Authenticity and creativity are key to creating a strong
brand that customers will love.



Engagement



Engagement is a bit like a brand's party trick. You want
people to step up and interact with your brand in a
variety of ways. The more they chat, transact, and
share, the more likely it is that your brand's name will
be on everyone's lips. And, of course, you want them to
have only good things to say. 

After all, nobody wants to be the brand that's being
talked about for all the wrong reasons. So, how do you
ensure that your brand is engaging? First, make sure
that your brand has a clear vision. What are you trying
to achieve? What does success look like? Once you
know this, you can start thinking about how best to get
people to interact with your brand in a way that aligns
with your vision. 

When it comes to engagement, it's all about quality
over quantity. It's better to have a small group of
engaged followers than a huge number of people who
couldn't care less about your brand. So, focus on
creating content that will get people talking and
interacting with your brand in a positive way. 



The more people who are engaged with your brand, the
faster the word will spread about your work. So if you
want to build a strong brand, start by focusing on
engagement. It's the key to success. Do this, and you'll
soon see engagement levels soar.



Activation



Of course, you've seen them before. They're the people
who are always first in line for the latest iPhone release,
who know all the words to the Hamilton soundtrack, and
who can't stop talking about that new restaurant they
tried last week. 

They're the early adopters, the trendsetters, the ones
who are always ahead of the curve. And marketers love
them.

Why? Because these engaged consumers are activation
goldmine. They're the ones who mobilize and
evangelize around new products and ideas, getting
others excited about them in the process. 

In other words, they're exactly the kind of people you
want on your team when you're launching a new
product or initiative.

So how do you get these valuable consumers engaged
with your brand? The key is to create content or
experiences that brighten their moods and create
enthusiasm. 



Retention



How do you retain these great customers? Simple.

1. Get to know your customers – and make it
personal.

Knowing your customer is important for any business
owner, but it's especially important in the service
industry. After all, these are the people who keep you
in business! It's important to find out their names, what
they like and dislike, and what their interests are outside
of your brand - learn the persona!

This will help you connect with them on a more
personal level, making them more likely to remain loyal
to your brand. And let's face it, it's always more fun to
delight a customer when you know them better.



2. Keep your promises.

Under-promise and over-deliver - it's a tried and true
piece of advice that applies to just about every situation
in life. But when it comes to business, it's especially
important to make sure you follow through on what you
say you're going to do. 

After all, your customers are counting on you. If you tell
them you're going to do something, they're expecting
you to come through. And if you don't, not only will you
disappoint them, but you'll also damage your own
credibility. 

That's why it's always best to make sure you can actually
deliver on what you're promising before making any
grandiose promises. After all, it's better to delight your
customers with a pleasant surprise than to let them
down with yet another broken promise. 

So if you want to keep your customers around, make
sure you only make promises you can actually keep.
They'll thank you for it - and so will your bottom line.



3. Show them that you care.

As any business owner knows, it costs a lot more to
attract new customers than it does to keep existing
ones. That's why it's important to let your customers
know that you care about them and their experience
with your brand. 

This could be as simple as following up after purchase to
make sure they're happy or offering them discounts on
their next purchase. By delighting your customers, you'll
not only increase customer loyalty and repeat
business, but you'll also create advocates for your brand
who will help to attract new customers. 

So if you're not already doing it, start showing your
customers some love - it could be the best investment
you ever make.



4. Be responsive.

Customer service is an important part of any business,
but it's especially crucial when you're just starting out.
Whenever a customer contacts you, whether it's to
make a complaint or just to ask a question, make sure
you respond as quickly and efficiently as possible. 

This shows that you value their business and their time.
Plus, it's a good way to ensure they keep around. After
all, delighting your customers is the best way to ensure
they'll continue doing business with you. 

So the next time you get a customer service inquiry, be
sure to handle it with care.



5. Make it easy for them to do business with you.

Nobody likes a complicated website. We've all been
there and spent hours clicking around only to find what
we're looking for in the very last place we would ever
think to look. You know what I'm talking about. 

The search function is worthless, the navigation is
confusing, and you just end up giving up and going to a
different website altogether. If you want to keep your
customers around, make sure your website is
delightfully easy to navigate. 

Checkout processes should be quick and simple, and
shipping should be reliable. The easier you make it for
your customers to do business with you, the more likely
they are to stick around. 

So take a page out of Amazon's book and focus on
making the customer experience as seamless as
possible. 



6. Where is the love?

Customers are the lifeblood of any business, so it's
important to keep them happy. One way to do this is to
make them feel special and appreciated. 

This could be as simple as sending them a handwritten
thank-you note or offering them exclusive access to
sales and discounts. It's also important to delight them
with unexpected treats, like a freebie with their
purchase or a personalized gift. 

By making your customers feel valued, you'll not only
keep them around, but you'll also encourage them to
spread the word about your business.



7. Keep your prices in check.

It's important to remember that you don't want to price
yourself out of your customer's budget. While it's
essential to make a profit, you don't want to lose
customers because your prices are too high. 

After all, it's much more difficult to find new customers
than it is to keep the ones you already have. And
customers who are happy with your prices are more
likely to be repeat customers who delight in doing
business with you again and again. 

When setting your prices, be sure to strike a balance
between making a profit and keeping your customers
happy. 



8. Be innovative.

As any business owner knows, it's not enough to simply
offer a great product or service. You also need to make
sure that your brand is constantly evolving and
delighting your customers with new offerings.

Otherwise, you run the risk of becoming stale and losing
the interest of even your most loyal customers.
Fortunately, there are a number of ways to keep your
brand fresh and exciting. Introducing new products,
services, and features on a regular basis is a great way
to keep customers engaged and coming back for more.

And if you're really looking to shake things up, consider
revamping your branding or launching a new
marketing campaign. Whatever you do, just make sure
you keep your customers guessing — in a good way.



9. Say thank you.

Last but not least, don't forget to thank your customers for
their business. A simple "thank you" goes a long way in
building customer loyalty. 

In fact, expressing gratitude is one of the best ways to keep
your customers around. When you take the time to thank
them for their business, you are showing that you value
their patronage. 

This act of appreciation can delight your customers and
make them feel appreciated, which is sure to keep them
coming back for more. So, next time you wrap up a
transaction, be sure to express your thanks. 

Your customers will be sure to appreciate it - and you just
might build some lasting loyalty in the process.



Want to learn more about our methods?

Check out our course, Clever Digital Marketing.

Discover Paid Social Ads
If you're like most businesses, you're probably not
making the most of your Facebook and Instagram
ads. But there's no need to worry - we're here to help

Learn About Target Audience
Finding your target audience can seem like a daunting
task, but luckily there are some steps you can take to
make it a little bit easier. 

Build Content That Connects
When it comes to marketing, your content strategy is
key to success. But what makes a good content
strategy? How can you create one that will help you
achieve your marketing goals?



Do you want to learn how to do digital marketing the
clever way, win more business, and convert more
leads?

Clever Digital Marketing is the perfect course for
anyone who wants to learn how to stand out from the
competition and execute successful digital marketing
campaigns. This course gives you everything you need
to be a creative genius and wow your target audience.

Here are five things you'll learn in Clever Digital
Marketing:

1. The importance of strategy in digital marketing
2. How to plan and execute a flawless campaign with
solid content
3. The power of the persona in digital marketing
4. Why paid social media matters (and how to set up
your first paid social ads!)
5. The differences between traffic and lead ads

And...

6. And bonus resources on setting goals for marketing
and business



Enroll now and get lifetime access to all of
our video lessons! 

We guarantee you won't find a better online
course than this one - we even provide a 14-day
money-back guarantee!

Now, click the box below and sign up for Clever
Digital Marketing!

https://www.cleverdigital.marketing/offers/Q6QHS7AD/checkout

